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To buy a flat here in Hong Kong now with
less than a million is like crying for the moon.
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You are asking for the moon if you want
to find a job which is both well-paid and
undemanding.
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Don’t cry for the moon. The only way to
get a good grade in the exam is to work
hard.
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Shoot for the moon
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We can shoot for the
moon and try to market our
products not just locally but
also internationally.

RMAIUGTTEXREZ
BHEZRFANERTRRR e
EEXLHE BETHE —
& o

When you shoot for the
moon, you have greater motivation and you
can achieve more.
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Shoot for the moon and if you miss, you
will still be among the stars.
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Shoot for the moon. Even if you miss,
you'll land among the stars.
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