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BEIIR : Clean Clothes Campaign. Cashing In-
Giant Retailers, Purchasing Practices, and Working
Conditions in the Garment Industry. Amsterdam,
Netherlands: Clean Clothes Campaign; 2009.

R HXIAER

BXRitS | BARFRELEMELE | AEREHE |ZBERIAHE
ENEE FB hn7ERE 80EK T 428 TT 428
EEA 48B T 16.68T 25-308k 7T

Netherlands: Clean Clothes Campaign; 2009.
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BH MR : UN International Merchandise Trade Statistics. 2009
International Trade Statistics Yearbook. New York: UN International
Merchandise Trade Statistics; 2009.
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. Donating Clothes to Africa: How the used clothes you send to Africa are killing the local textile industries.
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Industry. Amsterdam, Netherlands: Clean Clothes Campaign; 2009.
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. Hansen KT. Helping or hindering? Controversies around the international

second-hand clothing trade. Anthropology Today. 2004;20(4):3-9
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